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> 20% penetration rate in

the U.S. and growing > Content central in
- Clearly a mass-market product today’s home
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> Unmatched ease of use: LIVE " co, sued™
- Drop disc into the player, hit “PLAY” k' e ' p/
D

2 The best high definition A}%&Eﬁ;\'?@w’
viewing experience of any AV
medium available to consumers
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